


Developing a Strategic Roadmap for Sustainable Growth of 
Women’s Market in Rohingya Camps 

 
 
 
 
 

 
 
 
 
 
 
 
 
 

Centre for Qualitative Research  
 
 
 
 
 
 
 

May 2024  





 



Table 1 Number of FGD ............................................................................... 14
Table 2 Number of KII................................................................................. 14
Table 3 Number of IDI ................................................................................ 15
Table 4 Sample size calculation ..................................................................... 16
Table 5 Survey distribution .......................................................................... 16
Table 6 Overview of the shops ...................................................................... 19
Table 7 Overview of market segments ............................................................. 20
Table 8 Purchasing behavior of the nearest consumer of the women market ................ 29

Figure 1 Market mapping infographic. .............................................................. 21
Figure 2 Initiatives to increase women access to the women market ......................... 30
Figure 3: Support for women's participation in market activities .............................. 31
Figure 4: Product reference and list ................................................................ 32
Figure 5 Challenges in economic transaction and business dealings ........................... 33













 

 

 



 

 

 
Empowering Rohingya Women for a Sustainable Refugee Camp, N.D.

Palattiyil et al., 2023 
7 Women’s Economic Empowerment: A Double-Edged Sword for Gender-Based Violence - CanWaCH, n.d. 

8 Empowering Women in the Rohingya Refugee Camps, Bangladesh - Relief International 



 

 

 

 

 
 
 
 

 

 

 

 
9 Crisis Group. (2019). A Sustainable Policy for Rohingya Refugees in Bangladesh 

10 CARE International. (2023). Six years into the Rohingya Refugee Crisis: Women's journey of empowerment in the camps 

11 Joint Action Plan available here, https://reliefweb.int/  

12 UN Women. (2023). Gender Brief on Rohingya Refugee Crisis Response in Bangladesh 

 



 

 
 

 

Table 1

Table 2



 

Table 3

 

 

 



Table 4

Table 5

 

 





 

During our visit to camp number five with our team, we 
initially did not see the "women's market." We first 
noticed a regular market and a mobile market, as well 
as shops selling fried items, snacks, chicken, rice, and 
shoes. After walking for minutes, we discovered the 
gate of the "Women's Market," which is located within 
the same market. However, due to the walls 
surrounding it, there is no way to see inside from the 
outside, making it difficult to understand what is 
happening inside the market. We also learned that 
access to the market is restricted, and men are 
forbidden from entering except for two male 
employees who can enter and work inside as needed. 
To enter the market, one must provide identification 
at the entrance and sign in. The guest room inside the 
market provides a seating area for male visitors, but 
there is no visibility into the market shops. Later we 
learned that Market committee initiated recently that 
male can enter 2 days in a week. 
(Researcher’s note during observation of the 
marketplace)   
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